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ELLE DECOR salutes excellence and innovation: Each issue, we bring you the career 
path of a well-known make. Here we profile Natuzzi, the 57 year old Italian luxury 
furniture brand that has been among the first to introduce European home products  
in international markets through acute understanding of demand for premium quality

NATUZZI

TRACING THE HISTORY OF

Clockwise, from Above Left In 1959, Pasquale started his company with four artisans in Taranto, Italy, to make sofas and armchairs; Pasquale Natuzzi, 
CEO and Chairman of the Natuzzi Group; Pasquale Jr Natuzzi, one of his ive children, is the label’s Communication Director & Deputy Creative Director

A 
brilliant idea, if well executed,  

can spark a revolution. This 

is exactly what 19 year old 

Pasquale Natuzzi set out to accomplish. 

Today, his family brand turned global 

business, Natuzzi is held in high esteem 

for its immaculate craftsmanship and 

exquisite product detailing. 

THE FIRST STEP

The son of a cabinetmaker, Pasquale 

started his first workshop in 1959 with 

four artisans. Even then, the forward 

thinking entrepreneur had a single 

thought: What will he do once he sold 

his sofas to everyone in Taranto?  

“I started retailing in neighbouring areas 

and gradually to all of Italy. From this 

inner drive developed two features that 

still distinguish my company from the 

rest: Constant search for growth and 

vocation to discover new markets.”

GOODWILL BUILDING

In 1973, the production plant in 

Matera caught fire, incurring a huge 

loss. Even documents attesting the 

company’s credits were lost in the 

blaze. “We had to start from scratch. 

But we have always been able to pick 

ourselves up, begin again and come 

out victorious,” states Pasquale. As the 

brand flourished, it targeted different 

demographies and reached the US, 

the first Italian one do so. “Before our 

discovery of the Americas, we exported 

60 percent of our turnover in Saudi 

Arabia, Jordan and Israel. It was risky  

to focus only on these…so we found 

new markets that demanded high-

quality products in Europe and North 

America.” His furniture was so well 

received in the continent, that in 2008, 

the label became the first international 

inductee in the American Furniture 

Hall of Fame. The watershed moment 

however remains being listed on Wall 

Street on May 13, 1993. “It was an 

extremely important event for the 

Natuzzi Group. After years of hard work, 

it provided the definitive confirmation of 

our worldwide success. Today, we are 

the best known furniture brand among 

luxury consumers,” he elaborates. 

THE WAY FORWARD

Business underwent a rapid change  

in recent years, affecting the language 

of design. “Sustainability and ethical 

consumption are two of the most talked 

about issues in the industry and 

dominate the furniture market in both 

developed and emerging countries. 

Being more informed, buyers are now 

demanding that ecological standards  

be respected, which reinforces the 

need for companies to be more aware 

of the natural environment as well as 

strive for innovation. With 283 branches 

around the world and galleries in several 

leading cities, Pasquale now plans to 

“consolidate positioning of the brand at 

a global level through retail distribution 

made of owned stores and franchisees”. 

“The point of sale reveals the brand’s 

DNA: Harmony of design, functions, 

materials and colours,” concludes the 

septuagenarian.    Tasneem Merchant



“WE HAD TO START FROM SCRATCH. BUT 
WE HAVE ALWAYS BEEN ABLE TO...BEGIN 
AGAIN AND COME OUT VICTORIOUS...”

JUST LAUNCHED

u The olive tree, signifying fertility, strength 
and peace, is extremely special to Natuzzi as it 
symbolises Apulia, the region where Pasquale 
was born 

u The company offers a ten year warranty on 
its products and two years on the padding.  
For Pasquale “quality is a continuous process, 
a constant search” 

u The cover of their first annual report after 
being listed on the New York Stock Exchange 
carried the quote: “Loving our work has made 
us the leading craftsmen in the world” 

DID YOU KNOW...

BESTSELLING

ALL TIME CLASSIC

Clockwise, from Top Left Manzoni and Tapinassi of Studio Memo’s Herman sofa (2016) with in-
like exterior metal support pays homage to Herman Melville, Moby Dick’s author; The wooden 
base of Italian maker Mauro Lipparini’s Ilia reclining chair (2016) is electrically connected to an 
extendable footrest; Dorian settee (2014) has memory foam padding and goose feathers; Paola 
Navone’s Marlene seater (2010) is inspired by 19th century Bergere style; Crafted from pressure 
sensitive polyurethane, Tempo couch (2013) has feet in a dark grey powder-coated metal inish 
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