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NATUZZI: MADE IN ITALY EXPANDS ON THE U.S. AND ASIAN 
MARKETS 

 

In the first six months of 2015, the Group continued to expand its retail chain both in the U.S. and Asian 

markets, growing sales respectively 20.2% and 22.4% 

Pasquale Natuzzi: in 2015 we will continue to invest in the retail development of the North American and 

Asian markets. An additional 6 new stores will be opened in these areas by the end of the year. 

 

Santeramo in Colle (BA), October 27, 2015 – Natuzzi continues to expand its retail chain in the U.S 

and Asia - two  key markets for made in Italy products. 

With the opening of the new Natuzzi Italia Store in Naples (Florida) – in addition to the new Miami 

and Philadelphia new stores – the Group has opened 3 new stores in the U.S. in 2015, bringing to 

252 the number of mono-brand sales points in North America. 

“The U.S. is a key and well-established market for our Group, in which we have been present since 

1980” – stated Pasquale Natuzzi, Chairman and CEO of the Natuzzi Group. “These recent openings, 

together with our flagship store in New York opened last year, further strengthen Natuzzi’s 

presence on the American market. In the first part of the year, we posted some of the best sales 

figures on the market - up 20.2% on last year”. 

Strong results were also returned in Asia. In the first half of 2015 the Group opened 11 new 

Natuzzi Italia and Natuzzi Editions stores (the two Natuzzi brand product lines), including the first 

mono-brand stores in Hong-Kong, Colombo (Sri Lanka) and Busan (South Korea). Natuzzi mono-

brand sales points  in Asia now number 162.  

“Despite recent financial turbulence – stated Pasquale Natuzzi  – Asia, and particularly China, are 

among our main and currently best performing markets. In the first six months of 2015, Asian sales 

rose 22.4% over the same period of 2014. Our goal for 2015 is to continue to invest in retail 

development in North America and Asia: we expect to open 6 new stores in these two areas by the 

end of the year". 

Europe also delivered a strong performance in the first half of 2015. The Italian market - where 

two Divani & Divani by Natuzzi stores were opened in Novara and Turin - reported a sales increase 

of 13% on the same period of last year. 

To date, the Natuzzi Group has opened 95 new stores worldwide during 2015. With these new 

openings, the Group markets its products through 1,155 sale points worldwide.      

 

 

 



 

 

About Natuzzi S.p.A. 

Founded in 1959 by Pasquale Natuzzi, Natuzzi S.p.A. designs, manufactures and sells a broad collection of couches, 

armchairs, home furniture and home accessories. With consolidated revenues of €461.4 million in 2014, Natuzzi is 

Italy’s largest furniture house and the player with the greatest global reach in its sector, with eight manufacturing 

plants, twelve commercial offices and more than 1,100 points of sale worldwide.  Ethics and social responsibility, 

innovation, industrial know-how and integrated management of its value chain represent the points of strength that 

have made the Natuzzi Group a market leader and established Natuzzi as the most recognized furniture brand in the 

world among consumers of luxury goods.  Natuzzi S.p.A. has been listed on the New York Stock Exchange since May 

1993. The Company is ISO 9001 and 14001 certified. 
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